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of universily supporl on female siudents’ atli-
ledes. Conclesion: University  supposl can
[oster sludeni entreprencorial inlenlion via
subjective norms and sell-clficacy. The effect
of supporl on atliudes and subjective norms
varies based on students” need for autonomy
and gender diffesence. Implicaton: The find-
ings providic & new perspective (0 understand
the role of the university in the formation of
stedent entreprencurial intention, considering
the need [or astonomy and gender diflerence.
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commitment & turnover intent: The
idea championing mediating role
Guillaume R. Déprez (1), Adalgiza Bat-
tistelli (2), Christian Vandenberghe (3),
Nicola Cangialosi (4) 1. UmbraGroup,
ltaly; 2. Umiversité de Bordeaux, France;
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Research on innovative behavior has lurpely
[ocused on the phases of behavioral generation
amd implementation (Anderson. Polocnik, &
Yhou, 2014), whereas the idea championing
has been relegated w the background (How-
ell & Boies, 2004). However, championing
i= csscntial. as 1 could change employec's
commitment (Mg, 2005, Inaddition, the cham-
momng process would reguire employees Lo
be prosctive miher than reaclive (Perry-Smith
& Mannocci, 20M7), so that a svecesshul
idea would not remain dormant (Frost &
Eari, 1991} Thus, this study aims lo ana-
lyze. throagh the 1dea championing medioting
process, the eflect of proactive work behay-
iowrs, and constructive deviam work behaviors,
on allective commitment and wmover inten-
tion. Based on 2 sample of 310 workers in a
two-wave stwdy. struclural cquation  model
onalyses first revealed that a constructive
deviance sccond order [aclor {encompassing
construclive deviant behavior and prosocial
rule breaking efficiency) had an mmhibilory
ellect on idea championing, and proactive
behavior higher [aclor {consimctive voice and
laking charge) hod a facilitwlory clfect on
it Second. idea championing was related 1o
increased alfective commitment and reduced
lurmover intention. Finally, em the one hand. a
positive mndirect puth existed between proac-
tive work hehavior and aifective commilments
on the other hand, & negative indircet path
was ohserved beiween proactive work behay-
ior and twmover inlention. Opposite indirect
paths were observed when using constructive
work deviance as anlecedent This nescarch
undeglines the impodance of actling proac-
tively wpstiream. rather than deviaiing from
the norm. Lo promole innovative ideas in the
workplace and build employee loyaliy 1o the

areanization Theeefon: this sindy beeaky new

Finally, this study also indicates that proactive,
and constructive devient behaviors, are con-
ceplually different, and exent opposite effects
over Bme, despite their similar orentation

townrds innovation and chunge.
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Are perceived climate of inauthen-
ticity and surface acting related to
work engagement and emotional
Nevra C. Ersoy lzmir University of Eco-
nomics, Turkey

Orpanizations have cergin porms on how 1o
show cmotons while incracting with col-
leagucs. customers and supervisors. However
employees” emotions and how they display
these cmations arc not always in hine with
cach other. When employees cunnot displuy
their emetions, they have 1w hide their emo-
tions and 1t brings abool surlace scling. Sur-
face acting implies hiding your real emotons
and behaving as il you are content {(Owecelik,
2012). Felt inauthenticity refers o the extent
o which individuals believe they must show
or feel emoons thal are inconsistent with
their true of genuine sclves (Erickson & Ri-
ter, 2001). Therefore, surlace acting and the
resulting discrepancy between experienced and
expressed emotion should lead W feclings of
personal inauthenticity (Morns & Feldman,
1996 Surface acting positively related with
emalional cxhaustion. (Ozeelik, 2002} One of
the most imponant consequences of cmotional
exhaustion 1s bornoul. (Masluch et al.. 1996).
The conceptual opposite of emotional exhaus-
tien i work engagemenl (Maslach, Schoolels;
& Laiter, 20011). Investing work engapement
15 imporiant becawse work engagemenl is
posiiively related 1o job performance (Xan-
thopoulow, Bakker. Hewven, Demerout, &
Schauleli, 2008). To thi= cnd. we hypothesize
that Innutheniicily will be negatively related
w work HEngagement. We alzo hypothesized
that inauthenticity wiil be positively related
w emolional cxhaustion via the mediation of
surface ucting. Data were collecied [rom 104
white colour cmployees within 60 work groups
Irom 17 orgamizations located i dilferent cities
in Torkey M, =421 Resulls showed that
employees who waork in an organization which
has perceived climate of insuthenticity cxpe-
nence emobonal cxhauston, The relavonship
is [olly medialed by surface acting. Employ-
ecs may fecl inauthenticily wl work, however,
whether they think that they have 1o mask their
emaolions 15 much more imponant. Emotional
exhaustion is as an impordant dimension of
bumoul. Therefore, fell inauthenticity and sur-
[uce acong may bring aboul burmous.
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Work engagement is a positive, [ullilling, work
related state of mind that 15 charactenized by
vigor, dedication, and shsorption (Schanfeli,
Sulanova, Goneiler-Roma & Bakker, 2002).
Since work cngagemeni is an allective and
motivationad constrsct, it 1s imporant Lo cxem-
ine people’s conceplualizations of “work™.
Maost people see their work as clither a job
{foeus on linancial rewands and necessity rather
than pleasure or fullillment; nol 2 mapor pos-
iive part of lilfe), o career (focus on advance-
ment), or o calling (focus on enjoyment of
Tulfilling. socially wseful work ) (W recsnicwski.
MeCauley, Rovin & Schwarte, 1997). Calling
implics adoration, passton for work. (e.g.. ik
& Dufly, 2009}, I also means thinking of
work as a ool for making a dillerence in the
wirld such as muking world & better place. We
hypothesize that calling s positively related 1o
work engapement. Sell-delermination theory
argues compelence, reluledness and auionomy
are basic newds of employces. Il companies
salisly these needs of cmployees, employ-
ees work with much mose positive leelings.
Therelore, we hypothesize that calling will be
related oo work engagement wath the mediation
of need satslaction. Dats were collected [rom
2W) teachers [rom 18 oreaniations localed
i different schools in Turkey (Mg =400,
Puper-and-pencil and online [oems of the sar-
veys were both disiributed and collected by
the rescarchers. Resulls showed that leachers
who huve calling and whose bazic necds are
satslicd were more engaged with their work.
The relationship between calling and work
engagement wus parially mediated need sai-
isfaction, The study has imporlanl proctical
implications, Teachers, who sce their jobs s a
pari of themselves and as a way 1o contribule io
waorld will become engaged with their warks.
This relationship is parially mediated by the
satisfaction of basic necds of wachers. In the
lights of this, eachers” busic needs satsaction
should be taken inlo account.
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Linking precarious work and living
wages: Towards an integrative per-
spective on decent work

Lisa Hopfgartner (1), Christian Seu-
bert (1). Jirgen Glaser (1) 1. University
of Innshruck, Austria

Since the mid-1970%, the prevalence of stan-
dard employment relasonships in Herope has
eroded, while al the same ime, an increase
in alypical employment has becn observed.
This development s oflen assocaied with
insccurity, social release, amd precarveation.
OF course, a standard employment relationship
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